CONSUMER UNITY & TRUST SOCIETY

*A registered, recognised, non-partisan, non-profit and non-government organisation

®
CUTSm pursuing social justice and cconomic equity within and across borders.
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Background

India is mainly an agricultural country, where around 58
percent of nation's population is involved in agriculture for
livelihood. There is huge untapped potential of organic
farming in India. Organic farming emerged as a potential
alternative for meeting food demand, maintaining soil
fertility and increasing soil carbon pool.

The promotion of organic consumption is directly
related to consumer's safety in many ways. Use of pesticides
and chemicals in agriculture production is one of the major
causes of environmental degradation along with unfit for
human health. The chemical in food products adversely
affects reproduction capabilities in women and girls.

Moreover, Indian societies being largely patriarchal
women need are not in first priority, so they are more prone
to chemical contaminations in food. So the adoption of
organic consumption will benefit women and girls the most.

About ProOrganic Project

CUTS with financial assistance from Swedish Society for
Nature Conservation (SSNC), Sweden is implementing this
two-year project. The objective of the project is to promote
organic consumption in the State of Rajasthan (India)
covering six major agriculture potential districts by
awareness generation, sensitisation, capacity-building and
advocacy activities.

Increased awareness is expected to result in increased
consumer demand which will further push demand for
availability and affordability of organic products contributing
towards decreasing health hazards of consumers.

The project is expected to result in better informed
consumers and farmers about organic consumption and
farming; better policies and enforcement thereof by
sensitised policymakers in the State. This will boost organic
farming and consumption in the State; and in the long run will
provide sustainable environment and lifestyle.

Project Objectives

e To promote and increase consumer's demand for
organic products

e To encourage consumers to shift towards organic
products and sustainable consumption

e To sensitise and advocate with concerned stakeholiders,
including government agencies to promote orgahic
products in the State of Rajasthan

Project Activities

The proposed activities of the project will be as under:

1. Projectlunch & Partner Orientation Meeting

2. Action Research

3. District Level Orientation Programme for farmer
groups

4. Exposure Visits for farmer groups

5. Awareness Campaigns in selected gram punchayats

6. District Level Consultations

7. End Line Survey to gauge the project eifectiveness

8. Annual Stakeholder Consultation & Feedback Meeting

9. State Level Advocacy Meeting

Publication of IEC materials
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Project Duration: The duration of the Project will be of two
years from November 01, 2013-October 31, 2015

Project Districts

Two gram panchayats from
each block of six districts
Jaipur, Dausa,
Udaipur,
Chittorgarh,
Pratapgarh,
Kota will be
covered under
this project.
(102 gram
panchayats of 51 Blocks
in 6 selected districts)

e To generate awareness among consumers about organic
products
e To build capacity of farmers to adopt organic farming

( CUTS Centre for Consumer Action, Research & Training
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Local Newspaper publication in August 2017




Organic farming training sessions




Video session related to vermicompost and bio fertilisers

Sale of organic grown products by members trained under this project




